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LONGHAIRED MINI| DEARBORN 2 bed- — - v o | ¥
: ' 2 e . | CHELBEA SPACIOUS | TAYLOR 3 bdrm, 2| CHELSEA PROFES- | SALINE - For sale b
8983 || T e A

Dachshund pup room lower flat. -
. male, ra{ ' o " 1&28dm. | 2 bdrm. with large| bath, with bsmt. Rent| SIONAL couple w/ 2! owner, Wiid
2 & orn Ot H 31"4.%"38.’5"‘77°° o. \ \ bath & clogset, car| or Rent to Own,| teen boys, aepeklnga Subdivision, ng?(otg

“cargoral o | 2006 : 10 dack, oy
chansa from. Fullne | oo 610705 oas” - b L | oy g - por, puloglreplace, | $96Um,CalDwple’ | nice '3 Darm. | sanool: year bult

of utitiy, - ‘ ‘ DEARBORN EAST /A, new |- 33 home/condo/apart- 2001, ,
ooty | WALE “MALTESE| 5152 Middlesex, | MANCHESTER - Nico, : agplances. §1,100. Ext. 100 ment fant March 1, | 8.F.. Walk-out 4
- quemeNeelr | GCSSERR) S TGRS L O e s| TOUSOR T b BUTEIe | b, S e b
. ) , . . . with yard. Easy drive || ront duplex . | DEARBORN Melahta  thedral ceiling, hard-
o ol uRS RS, | Cate. small 8 Ibs, | fedecoraled., to An Atbor. Walk 10 | 8 bath pato. pales: DR RN Helghts o0 e Ceptanle: | CSRMIEATAGE | wood floos, &l abpi-
instock, $400. 734-348-6265 248-939-0954 _parks and shops. |} ny no pets.$785mo. | . 7, $800/mo. .| +dep,734-660-6218 www.heritage.com " ances. Low price for
& Brown's Traller, Inc. SRR DEXTER 3818 Contral gsaslmo.PetaoIc - 2 2-0888 - 313.8 ‘ _ quick sale. Please
Clinton on US-12 -temale puppy,vet wav;Hderm..bsmt.. Attt | 0] uittsll ( GRASS LAKE Targe | RESULTS AND low cost | clean, very large, 2 - 734.420-4057
517-456-4520 checked,shots, small, or/ dryor hookup, | WMANCHESTER VIL- |§ sloctric. 941-400-1 | quite country 1| aretwoaood reasons for | Pdrm, fireplace, bamt, :
o XY | Jeady valentines day, uﬁdeck.SBGOImo.-v LAGE 2 bdrm. |} 734276-5559. §| bdrm., $550 month | agvertising in classified. | $650.734-762-3063
WHEELCHAIR $800,734.348-6265 . | Ullities.Chria Colton& |  §850+utilitles. reter- |* sl | 110 sMoking/ o pets. :
$65/BEST' | YALTESE-AKG Assoc, §17-812-0840 | ances 231-9204044 SALINE . | " S1h8ekaose  |DEXTER & barm. 1.5 || UNADLLASS :
- 813-926-6763 PUPS | GEXTER LARQE 2| 7o arr Sol Cinsariod | | EonEsY | B17-2800480 - | bath, full bemt, flex || bdrm., home. Quite LINCOLN PARK 3

available now. Apri lease, updateg. and rural aval bgrm, brick ranch,

ups tst shots tak.| DdrM. W/ loft, laun. APARTMENTS | GREGORY 2 barm

: dry, pi ) :m ol $1200 734-426-434 - now. $850/mo, huge lot, all updated
ing dep Ready to O iz tany Now ng WUty ro0m & Q8 | ORBE T Barmes || 734-498-2183 new " gontretes |
Feh IS Y | ARBORNS || A oy || Tonsacouoon, | Moyl | coty romodsiad, W DEARBORN o e vk o
3 commun oom : : eled, |W. DE/ N 2 ' ke of-
. 1PAYcashtorgenty | grote) B Fups. 18!1 bdrm, $675 + dep. & || * now accepting ap- ents. No pets. §17-431-2027 quiet Iriendiy neigh: | barm, et arage, 105, 515.998.7700 *
used children's cioth- | Siore, Brindletinite. . tiities 313-563-5120 plications for our I for our § MEADO FVan| Dorhood, close to' gppllances, $800/mo. -
. Jvnegar anggﬁ:m $150. 31 3-820-807:6 s spacio mu'::mm&two 7344 gurlen. ‘Beaﬁtlful con- gark?, schools & | 313-999-8800 : e po
. A . d - TAVE AD 3 hodrr— 0 ' ) s Ra -
Woanme | orsisssssit | (CUbaatM] | et || ORTRGG | WllnaPluacey|  fedmern | W BEAREH BT »
~SCAGE AEGISTERED GER- || ) bm, 1bath T00sq. b Free Units. Rentis te entrance ° bdrm., 2 bath., $800/ LESST} lances. $050. ' 9 B¢ Mawl
R MAN Shepherd pups. "‘,:,"n"z;.m onincome. || andbemt.Ceniralay | MO-246782-0402 | PERFECT CREDIT? | 3 06 AUt 5 b, 150
$,Males, Sb{gnmlles- For additional infor- 1| _& heatincluded. - |MTLAN 2 bdrm, 1.5| Refinance o purchase | ey - 5q. t. $229,000. Call
{wesome bloodiine. | ™ ECOREE NEAR mation or appiica- || Call 313-206-2001 | bath, 1,200 8q, ft..| mmgmow 313-873-1384
Vel chocked, 16t| wyandotte Water . || _tionspleasecall || —TRENTONToAm, | “aahot/ drver, $660 . BrIGHTNSTY Son, | e — DEARBORAN 3 bdrrr,
A.B. CHASE Pump Or- _ view, 1 &2 bdrm. apts. 1221 For matwe pereon,aii’ | * e, Approval notbasedon || WANTED CROP- 130 3t ook
an; 1660s. With 2| "SHARPEVLABWX. | Starting $300 & up. hearing impaled, || ysitios, $575, 1st,ast m:‘“'””’” our crodt scores, || - LAND for 2007 and Bungaiow. ' open
pedals, 81 key : . laase & dep. 734-934-7748 : 2 bdrm. appll- y ond. . g ' -
sized keyboard & se- Parents on site FLATROCK 2 bdrm, 1 777 —-é-“—?-—————— ances, dlshwaaﬁ%r, M%c'fﬂ?m'ﬁ?s : ‘ Brlsub:yFarms. o e ———— Q?.‘;‘:.? 593?2,17!;530%94
lector knobs. Excel- 313-600-9808 .| upper, air, wash- || EqualHousing | TRENTON froe heat,| washer, dryer, C/A|  @86-878-5155 734-320-3812 :
ing & Must selif $500, | SHIH-T2U PUPPIES, | 5o "no pts, || Kevstone Mgmt - bsmt., no smoking, | 734-439:4080 LINCOLN PARK rent | & — INSPECTION PIT FALLS. Find it
817-456-8624 after 6. each’ ' 8585‘.’ + éﬁas. se- Group. i $675.734-762-3063 TLAN 3847 Judd Rd. ?ggﬂi %b‘%’a“a'sb:'"g' TR you need %0 '""fm éﬂ&?ﬁlﬁ%
gy | 7a2e3300 | OIS, VILLAGE OF Grass || 20drm. privateon {. A"“';”;B’h-*dep. i - yulstyourhonetorsal, §| 19773989202

X RACING Greyhound. 734-762-9406

™ AN . . acre, updated near ‘ R - Froa recorded message "
$20.07 - peke2bdm. w1 us2s 2301 _l%m____.“ 480 |DEARBORN HGTS. || 1-8i0-44es508 || DZARROMIN 4 barm.
JANUARY RENT! or kitchen. $800 PARK, 2 bdrm,, garage, full Extension 1003 | age, 1836 sq. ft.,

HOT TUB -2007 | e darcarsan: | G Southgate, Tayior, | bath, patio, appli
B . , new, | g ) ) f atn, patio, applianc-
. 40 bets 6 person 330-637-5228 $295 Move In SECURITY DEPOSITS 5'19&"1'2?7"5% : o, Yourbest | es, ar?ared.f r?iahed* FIRST TIME 3;3;?4:’;‘2'7%'500’“"
» $3200, can deliver. | Specials SARTING AT A9 ] | ALLEN PARK 3 bdrm| ' _chancetorentto | bsmt., watet/central ||~ 313-561-0356
313.688-0005 PARKSIDE UREHWN%IEI J| WILLIS EFFICIENCY | 1 bath, remodeled| WM oOrjustrent, 2.3 | airfurnace. $700/mo. BUYERS ,
. s LANE CULVER ESTATES || "Avallable now, In-| new appliances $850| Ddrm homes, garage, | + utifies & dep. %"nmhmmunm? LINCOLN PARK 1713
JACUZZI 8 person cal- APARTMENTS 734-439-0800 cludes all utilities, | +dep734-716-9933 ~ | Pasement, siarting at 313-996-1011 08 computerized st of Progress, Seller will
o oG, o (I R e e e g e e Tl (R
' NEWILY RENOVATED ; mon price. “on | ~ - : ' néecec, Sty cors, -
070544657 6148 | chonetact 100w Mé{.AN 2 bdrlm.. 734-388-0876 mnisllélrggteg: n%n 8 ;53?._9350 m?gheerz.haorgg.r%r.e:; U;d«Sl,l month. complete, $89,800. -
EIRETREIII (| Gountry setting || Bio8s 1o downtown. | WANCHESTER $390 6a. Private|| "RUSIRR || 2198700
3 T e e SﬁOOry'no ‘ 1600 sqft, walking! AVAILABLE now!| bath, decks, river ac- Exension 1051 ;
S OLN PARK 1 734-430-8533 paths, In ground f Lar&ea bedroom agt. €088,-Kayaks MOITi | Lussprmmmmsmm—s——
CASH Fonwm‘rl bdrm. lower, Clean rd option tom_ smo on Maln Siteet. $67 son Rd. 426-0090 . NEED EXTRA CASH?
Also hunting, nlce area $ao01dep. | NATURE LOVERS | ALLEN PARK siore| /mo.734-262:8770 734-096-2836 | [INCOLN PARK DoaU- | o sarigo anc ot HER. | mam
Will come 1o you. . Big Efficlency 3 ront 1000 sq. ft., CHELSEAS St 4 MILAN, SINGLE fami-| tHul, very clean, quiet | ITAGE CLASBIFIEDS. Our | BEICHERIVENIRUTV{3Y
313.582- TLINCOLNPARKZ acres, pond, river $800/ mo. + sacurity. bd b ory, homes & duplexes | Upper 1 bdrm., fat, friendly advisors are ready to 1N ROCKWOOD & MILL
CIVILWAR TOP $$§ " bdrm, newly redeco- | access, deer,private | 313-382-4053 rm., 2 bath, laundry r ront great for single per- | help youwrita an ad for best | EINTEVITYCETIIEY
* “rated, nosecurity |.' entrance &bath & 313-383-0707 room, gas flreplace, |!744.430-8369 son, water/heat/use 18778883202 owned home
with approved credit, | Patio.Outside Dexter, ' FAVLOR 21849 God- :““ 'gﬁv’:'tz??zr gar- NEW BOSTON 3 of washer and dryer ' vacant loks and
313.420-3769 Morrison Rd $490 e.Private, 1/2acre | NEW BOSTON 4| included, $550/mo. 1 ([MANCHESTER - 311 qvoloble 784-362-7
Nopets 428-0080 dard, small offices, || city lot, Lawn & snow bdrm., 2 bath., 1800 ar leale. $550 d bdrm., 2 bath, ranch
NCOLNPARK Largo ‘ 120-625 8 #t, w/ ut'|| ““caraprovided. || sq. f. brick ranch, w/| Ask Ron-313-928.| 1700 sq. fi. on 2| TAYLOR $3700 and
2bdrm,, centralalr, |(PETERSBURG 1| litles. 734-287-6030 $1100/mo.Call || appliances, 2 car, on| 5106 or 313-441~ acres, newly remod- | - it's your. 2 bdrm., ap-
w/heat, dishwasher, | bdrm, private garage, | TRENTON OFFICE }C 734-216-4126 1-wooded acre lot,| 4220, 1615 Fort| eled. Owners relocal- | pliances & shed, rent
- Nopets.$626. " | near US " 23.1 Tar Lo 4t ices 0) 734-42-2662 $1400/mo., w/ option. |  Park. Lincoln Park Ing. $195,000 25.686-247-8793 '~
| 7348012217 | $600/mo pius ulities | SPTE SO ANERY, ' 734-654-3386 ' ~(734)216-4180 '
Dbt & $500. security de- each | CHELSEA LAKE front:| "~ """ . ___|MILAN ROOM Tur. YPSILANTI TWP. 2.3
LINGOLN PARK 8 | pogit 734-279-2308 | -2242W.JefCall | “Norih Lake, 2 bdrm., | SOUTHGATE 2 bdrm., | hished.and bath, | SALINE 111 WMckay. | bdrms. moblle homes
b Melvindale 1 & 2| POSTONE/94W | Qreg734-216-8553 | 2 bathroom ranch, | air, fireplace, bsmt., | - High speed internet,| 3bdrm.2bath.3car | for sale. Easy terms
¥ | CHELSEA 1 bdrm., in-| bdrms, some utilites | RIVER ROUGE 3 PLACE AN AD $1000/mo. + securlty. | appliances, $625 + $400/mo. close to| _ rgarage. $183,500. low down, Call '
4| cludes all utilties and andfﬂ%m@ ‘« | bdrm., 1,000 sq.ft, 1-877-588-3202 734-476-5033 dep. 734-283-4117 US-23 734-478-2007 ' 732-218-6688 ‘ -6§17-750-1120

cable, washer/ dryer, utilities Included,
CHELSEA 1 barm. rocheiie EEE
upper, downtown, qmwmﬂﬁm.u
free use of wasiver 29 smok/pe8
and dryer. $438/ mo. | e e
+ hea 8. Ca
Rick 734-476-4024 oo FEE TSI

CHELSEA 2 bdrm. * ‘
:&1.. heat/water in-

s Ansmron FA;'E'“ ‘mdle;:e ﬁ“l’zlmpldep. MANCHESTER
A boloved pet deserves o 7ah47s-873s - | Efiiclency Apariment
loving, caring home. The ad | o e | Call: 734-428-9262

. for your fres pet may draw " CHELSEA ‘
response from individuals DOWNTOWN IR TR O
who,wish to sall your anl- newly . “

) ’_maj “" the purpq'a of remmledzbdrm. R . = ' m‘
ressarch  or _breeding. apariments. On-site - Oarrell Keaney On Sie
Please be sure to screen laundry. Rent ) ) 7y 730.417.801

‘ resrondenlswefulu when [ startingat mo. \( “ ] ]( II :
Qlving an animal away, Call 734-984-5284 || Eemeemmeene e | | Priced from the low
Your pat wili thank you! *  madproco.com - ' " $200,000'
‘ ‘ ICHELSEA FUR- Locatsd west of M-52 off
"NISHED Luxury main || Sbeutil1st02sa00 {1} o4 15.12to Gans Drive, .

- wiwn | “strogt  suites, || stesieftinnewdevaon | N i nact Fairgrounds.
et Bl ik | laRe || e
Call 734-231-1202 “nished. 2 bdrm., 21| sm'mmmw. , mmmm

AMERICAN PIT Bull| bath, - _ g;;?wfg“; " Underground utiltles. | | § oreekside Court features

on, w ‘
¢ wh“l:a df,‘.t",g,‘,fn? ,deck, covered gar- || $95,000-$425,000. small custom homss by |

$300 males, $350 fe- | age, call Sandra || Web site: cledco.com hometown bullder
- males. 734-818-6432 734-904-0806 | L.yng preserve, Dexter | | | Comerstone Homes
CHINUAUA AKC | CHELSEA/ Manches- | ‘1.4 acrs lots avaliable’ | | | Choose from many fioor

Ready for good{ ter duplex, free|l . .ctom home, Top || |pians, or bring your own.

home, $360 firm, 1| utilities, cable, inter- ; WAl also bulid site. ||
Yy : net, no peta/smokin bullders available to O your $
male, 1 female. 8 wk. 734-260?4255 g

. 0ld.313-388.5028 ‘ || create your dream
‘ : T CHELSEA home, or bring your -
CONTROL . Warren Apartments | | own builder. $109,000-

FLEAS Privatety owned & $325,000. www.pre-
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.| A J1 i} 1161 GenaDrtve e ] e |
weicindon | IACABN gy o0 Expand your knowledge every day .

| Sunday, January 28, 2-4pm
PREE TO a good | JNEN _ ,

. el 734.645.4444 11§
home, 3 year old fe- | B be ? bath ranch, Front porch,

T Woice: 7346650300 || PR T

by reading thé newspaper.-

male Akita, great w/ ‘
o kids & i'?call T .. o m'vsms klchen, f- -‘
i L 7_34.l gg.m | . u.r.ww.elimhethhricn.r.om Walk to tovn, #2700951 , -

elizabeth < elizabethbnen.con

‘GOLDENDOODLE . .
. PUPS CKC, 6 wks.,
vet check, 1st shots.

anchester

Its reliably entertaining . -

v | | ~ andinformative @ “
-ﬁ's?'-"l’u'fs?do"%- ; o : R LY . i
FSidem o TS0 news cwemge de"vel'ed | ,

" LAB MIX 3 years old, |
male, neutered; mi-

-grochip, trained, ¢ AN 3 ‘ | ' “Nig'lt tﬂ y0|||' dﬂﬂl‘! S
LTS eh 5 Lol Call issyCaulkfor ot Moves you'in'} | oo . N
: SR ‘ ; : [ 'Reslrictions opply j _ . ‘ » ‘ ' @
LAB - Mix pupples REM&XP!""""'" v ToYour New ¥ (| New sub w1 home- * | Co =
stsg auch raschto| LTI | ") o ot 4 [ s nrcn o |
Call (734)763-0548 wpmissjiankcon  IReN S0 1) etructon. Ranches, side- - ‘ o o
- v @mv éntry gar, undarground E e ‘ [ PE , :
t Pronint) s, walkout, Viewos R Her“’age , :
T preciat! | ||ruemse, srton man : Sy ‘ ,
, to Gyan ]S ooy Newspapers Classifieds
' ‘rm uwa‘ Chtr, it on s g o | o |
i : ar, iett on I ’ . ) R y \ o
+ " wanai X ] | B www.heritage.com o
. v v HugeClossts o | FIORTIIMIVAS) eth | . _ , . _ _
S I 1 LR Dl 1eN -3 Phone: 1-877-888-3202 S,
Befter then newH Al landscaped lncludlpg the deck, |} ' Pl 111 O . y
this 1458 sq. f ranch offers 3 badrooms D 734.669.5080 ‘ z

e

cathadral cailings, open floor plan, 1st floor laundry,

i
ful baths, ||¢ Gylver Estates ?|
H i
: ‘t‘hzesl{s;‘%%oson...ﬂ 9.9(30.w§bas!1-kllen-hsharl:ass v ~ Milan : Cell:  734.645.4444 . He ® e *
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Fast Cash Sell Classified |

S HYUNDA! Elantra

SRRl | Flash GLS, 2001, ay- | UTILITY/DEBRI
“| BUY/LEASE houses,| !0 66K, loaded, exc. T%AII.ER 6x12 w;txh
335 %3??.'93“" cond- 734-262-0202 | e, $1500 or best of-
313-5508811 PONTIAC FIREBIRD | [°f 794-834-2540

FUL lot in charming,
older section of
Downtown, family

nelghborhood min-
utes walking distance
form Main St. and
Elementary school.

$73,000 would con- Chareoal '°x
Black top, Gre 2 door, 4x4, 108k,
3“’?,?,?’!‘_.@;‘3;‘ Boige Inenor botect | Zeasrtar saion

.Trans-Am, 2002,

convertible, ess than
S, 10,000 miles,.

ELSEA WONDER- 313-300-8548

PONTIAC SOLSTIGE
2006 1st exclusive
1000 made, with all
books and paper- | g
work. Purchased ln '
Georgia, 4K ml

Condition, Iliness |

fm4' ?ogoﬂgulg 4°%peed.
Preetiny) : ]
udﬂfm s Poblc 734-282-8521

$2400 or best offer.
734-771-4816

Saline Premler resi9| forces quick sell. and , fon
dential sub, 1 acre saz,ooq %r bast. offer ﬂ'ﬁ.’?,ker, ver ggd
lots, best location, | 734-915-6259 condition, !8%00/
$130,000. TolL.BJSII‘s: best, 734-763-5133

. €8 Of your own USTED AFAR? (' restors

o 7335&98-4600 D AR FORD EGCAPE 2006

0 8 ' e r’
v o ompeny.com g e, ||y Srior, GBK. i,
| Honk 313-201-3076 - 734-284.7648

cludes

‘03 LINCOLN LS,
%acka 8, 50K mile
V8, exc. con
dition, $17300/best,
734-476-6644

1200-3000

H& W TOWING

LOOKING FOR MER-
CURY GRAND Mar- .
quise 1987 in good 313-382'7802
condition

313-386-0612 -

manual,
boa/ Jet ski holst, in- -

$1000.734-697-816

$500! POLICE
~ Impounda! Cars from
$500! for llsﬂwe
800-495-0880 xN134

‘ m&!ﬁﬁ'ﬁf"‘ ) whee drive, leather,
517-605-8388 sun roof, privacy
OPEN 7 DAYS running

age, wide tires
er hitch. $7,500.

2003 4 wheel drive,
39K miles, all power,
A/C, side air bags,
ABS brakes. 812 00
/best. 734-671- 1068

canopy.

QHEVY PIcKUP 91
full size, 5§ speed
" 105k, V-8, '4.3 L. runs
reat, new fires,
1250.734-286-4797

CHEVY SILVERADO
2004 1500 4WD
crew cab, immacu-

Extra Clean; $19,494| Where the Deals Are late, loaded, 18K ml,

(734) G42-6681 CHEVY C-10, 1986, | 0133815824
2007 COAVETTE 206 (350-AT, lifted, 33's, | DODGE SPORT 1904,

Red Call Jefferson | very clean, runs great, | stick, 160K, some rust,

Chevrolet e needs minor work, | areat work truck.

{313) 269-1200 $1200 313-778-2821 | §750 or best offer
CHEVY BERETTA F—“gno TEMPO 1594 '4 313-410-742
cyl. auto., oor, runs.grea .

clean car, ?uns good. Sgod heat, edoprayer 'ﬂfgflﬁ?o‘,°°1°f,3

$1400 734-586-2962 shape, $1250/best,
CHEVY C-1800, 1904, 73‘4335 7509 must sell. Must see

+ 1/2 ton shortbed, new
front-end, $1950
3132964-9333

1895 Z28, con-

HYUNDAI SONATA|.
1998 aufo, AM/FM
casselte runs good

CHEVY CAMARO. ggg.;’s g;afgge

3-657-6340

FORD RANGER XLT
1899 extonded Ve,

to appreciate. Call
Tony 31

4.0, auto, air, nice
183700

vertible, great condl-
1418'?, ﬁogngrggg car, ""‘,%%'og'f,gd",‘,'ﬂ'.f,,?ﬁf 778-8500
tation, has remote EHIP :
TSAGTISTI2 .| iarer'$1000. | Miuck 1986 room oy
°§'9£a‘2'¥|e55asa§e"“3n‘ * : 4m6 people, gver
r.en- ICOLN T¢ thing works, $1500
gine, lots of new ‘-','{,%2‘-\%7?3',("233 ?Ask for Devon
ggggga?a""‘w“aggg all power, loaded! SasendsTy
$1,450.734-664-1623 | iNTERNATIONAL

RYSLER CON-
QORDE 2002 LX,

$4600734 89-8031

FORD CONTOUR
Sport, 1989, V-8, 24
valve, 72K Sharp

car. $2,
3 3-5&7-2880

PONTIAC SUNBIRD |

less than 20 hours.
Paid $3,000, asklng
$800 3 3-271 mo .

* Flatbed 1999, 4900

1909 FORD Explore
for sale for parts

G. $700 or best offer.
k% 700 59, 734'925'1 541
3, 200, TRANSHISSION,

YAMAHA 75000 1896, ‘;
with enclosed traller,

CHEY BLAZER 2002

fuel pump. newer

JEEP CHEROKEE
Classic Sport 2000
§6k miles, all stan-
dard, crulse control, 4

gog 88,
rds, towlng ack-
trail-

MAZDA TRIBUTE LX |

Van, 1984, 75K,

800. 734-675-2277

fbes
754-570.0616

Prdc-moilwned
Vchlclcs

4DR, Pwr seal.Cloth
Stock #P1857

13,683

2003 Pontiac

Grand Am GT
Roof, Wheels, CD
Stock #578387A

712,431

sories DTE, 466
good condition, 27k | 1890, B epeed 4 ok, | GOL0% 151K miles,
miles, $8500, '

313'381 2585 tires, runs exc., 6,600 hours, new
__ 9183812585 | ¢yg00913-928-0224' | tires, new stra
CHRYSLER PT Cruis- ‘ - gross weight 3 K,
or. 2002, auto, red, runs great $20, ooo
_ $6,400. ob.o. 34-365-4812
- 734-875-5920 ' ' "
-~ " | MERCEDESBE
DbODGE 200% Nootn. 74', 240, Diesel, ex'f:zal ; S0
rown, good, auto, +enloonditlon. 1 owner;
power locks/win-| 8aK o.;%;m ml, szso(r) CHEVY LUMINA 1996,
dows, CD/tape, 91K, 7 seater, 70k miles,
$3,805.734-652.4360 exceltlegt clondlgli(t)n.
FORD. CONTOUR , . roe Coa e
1899 1 owner, A 6300, 7044300076
52,000 miles, 24V, 6 MA DIRT Bike | DODGE CARAVAN - |
cyl garage kept,| 20068 CC125, riden| -2006, SXT, 7K, load-

ed, warranty, troublo
fres, quads, $1s 400,
734-281-2355

2001 Che
AWD, Cioth, version
"IV ideo player.Air

FORD CROWN Vic-
toria LX.Sport 2003,
Marauder ‘seats,
loaded, 86K,
89900313-909 9094’

FORD ESCORT Wag-

--KingCrossword—

- Solution time: 27 mins.
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313-410-7942

FORD ESCORT WAG-
ON 1994, red, good
running condition.
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SEL, 21K, warranty,
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BIRD LX 1998 100K:
. miles, fair condition,
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tem. $2, OOOMest of-

S8K miles, Stock #303876A

9493

2004 Saturn Vue
Leather, Heated seats AWD
Stock #119624A

m?l5,997

2000 Ford F150

Reg Cab
4WD, Auto, 4L, 8 Box
Stock #104707A

DENTER
property. Ideal for 6wher occupied
building. Curreént first floor (1,749
sf) leased through December -of

including a_downstairs office at
1,067 sf. . Full basement. Total

252

{ 3219 Broad St..Fo Lease Lodited

.in downtown Dexter, 14,900 sf. 6
separate units or lease the entire
| building. Jokin Evaris ext: 242
7444 Ann Arbor St.For Lesse
Prime office space. 2,250 sf, can be
split into smaller offices, build to
suit. John Evans ext. 242
2088 N, Lima Center-For Sale or
Lease, Prime industrial space on
3.08 acres light industrial. 38,084 sf

08 1.

3045 Baker Rd.-For Sale Income

building 5.018 sfzbuilt in 2002, John.
Evans ext. 242 or Paul, Bldwell ext.

2008, Open upstairs office 2,202 sf -

-Flex space, industrial warehbuse,

with 2,594 sf of pffice. 600 amp/3 -
phase . John Evans ext. 242 .

" Building

CHELSEN
3200 Plelemeler Dr.-For sale 12
acres of vacant land commercial.
Zoned office/industrial with site
plan approval for 70,000 sf. Sewer
and water at site.1-94 exposure.
John Evans ext. 242

301 Hayes St--mmm

23,500 sf warehouse with 1200 sf
office, located on 6 acres near Jiffy
Mix. $3.00 per sf. Lease or
$699,000 sale. John BEvans
ext. 242

L]

20401 OMd US 12-For nggg
4,350 sf warehouse and 2,000 sf of
office, Ceiling heights 12’ with 2
overhead doors, and | loading
dock. Gated facility with plenty of

outside storage. John Evans
ext, 242

7’1493

EXT, 4WD; Cloth, Auto
Stock #P1898,

Washington Strect, Ann Avbor. MI 18104

T3 -603-0501 « www.swishercommercial.com

FORD CONVERSION

1
owner, runs & drlves
re'al interior like new

FOHD Windetar, 1999
95K mlles, very well
malntalnod oxe. cion-

14640 Harvey, Cholosa
220006F4bedmomwhdtam|-
house w/3+ car garage. On 5.25
acres, nice hip bam. Low Jackson
Co. Taxes, Cheésea Schools. Closs to
Watarioo Rec Aree. $279,900, 1/2
miie E. of Clear Lake & W. of Notten,
Crystal Hamis 734-546-2869, 734-
645-2637. #2617201

Clintom 4.4 acre site with large
vintage bam and outbulidings.
Overiooks & 17+ acre natural vista

- of the Raisin River valley, protacted
through consarvancy. $96,500. Earl
Roshm 734-260-9024, 734-669-
4546, #2614856

Now Listing! Graes Lako
Adorahie 2 badroom, 1 bath home
offers shared 120’ of beach
frontage on all-sports Clear Lake!
Near state land - summer & winter
fun! Cheisea Schools. $149,900,
Deborah Engelbert 734-368-3683,

| 7344350188, 2700782 -

Now Listing! Cholpon Grect loca-
tion-just 2 biocks from the heart of
Cheisea. 4 becrooms, 1.6 baths.
Large deck overiooks beautiful back
< yard, a pond, and a creek.
$169,900. James Utsler 734-433-
- 2100, 734-475-9600. #2700720
Dexter Daxtsr’s new neighbor
hood offers estate skzed 2-8 acre .
home sttes at Black Pine Ridge,
~Roking hilis w/privacy, trees,

- whidfife & natural beaty. Priced
from$97500$175000.

5892. #2611736

" Hoursy Moupmmunh w«n-
- YPrices um vithe, plates

2008 ODYSSEY €X
T
- Lagte s adl A ro
~‘—'W'r‘
gy

an
rd

6, 8]0

mox?""

imum

Ann Arbor  Exceptional bullding
sita for custom home. 2.10
acres surrounded by new exacu-
tive homes. 8 minutes to down-
town Ann Arbor, Sclo Township
taxes. $166,000. Pat Durston
734-260-9247, 734-668-5981,
#2606420

Yoollamti Almost new, beautiful 2
bedroom, 2 bath, 2nd floor ranch
condo. Waod floors, firepiace,
cathodval cellings. Assoc, fees
inciude gym, cable & internet
access| $179,900. Todd Lands
#2603385 y

Grass Lake Seciuded 4 bedroom,
3 bath home features cherry
kitchen cabinets, granite counters,
Partiaily finished wakout. 2.12
acres, small fruit orchard; berry
patch, $269,900. Heather
‘McDougall 734-475-9600, 734-
433-2189, #2616979

141-T1T1

‘im

OO ACCORD EXL

‘Hollgville  This 2 unk duplex has i

al, 2200 + 54. ., 1 bedroom, 1
beth w/2.4car attached heated
garage, pius 2.5 car detached
garage, and 2 bedroom; 1 bath
unikt. $260,000. Susan Undsrwood
734-300:7276, 734-60-6895,

92613813 .

Soline 2100sf, 3 bedroom, 1.5
bath ranch with cathedral cetiings, .
large kitchen with brealdast bar.
Walt of windows overlooks pris-
ting yard with stream In country
setting, $274,900. Todd Lands
734-645-2637, 734-689-4544,
#2614910

r . Oneted Sand Lake access with

view. Nicely landscaped lot In
axcellent nelghborhood. Large
deck and patio. Priced to sall.
Come get the feel of lake tiving!
$289,000. Michasl St. Clare 734-
709-1209, 734-668-4550.
#2608459 _

Cholesa Fabulous ranch In

@ Ghe'sea Faliways. Mostly -
hardwood floors, deluxe kitchen
with grantte, forma) dining room,
3 bedroom, 2 bath, Watkout

lower level plumbed for 3rd bath,

$329,900, Deborah Engelbert
734-368-3683,.734-433-2183.
2812411 -

Salne  Boautiful 4 badroom home.
@ bullt on 8 cul-de-sac in a quiet
sub. Nicely landscaped yard with

larpe deck and hot tub. Backs to

woods. Many upgrades! $349,900,
Sue Rushlow 734-216-1161, 734-
669-4324 #26152684

PRE-OWNED HONDAS

i ECINE

SO04 COIVIC L A

N

i3 || BPTREL Sy e

,«"/r?r“" - \1;_ .

Jaduon Ml F
8, am - bmWRPAYClhm-@m

: room.zsmmon%m

15t floor master w/marbie bath &
Corian counters, kitchen wicherry
Mmm Kelly Parks
617-812-9706, 734-433-2108, -
2614304

Sallws Open & spatious custom
ranch on 1.6 acres with great -
open views, Additional garage/stu-
dio. Family-sizad rooms and full
walkourt lower lovel with fireplace.
Porch, landscaped. $398,000. Pat
Durston 734-260-9247, 734-669-
5981, #2617057

Bexter 7300 Webster Station,
incredibie, striking Arts & Crafts,
6200 SF home on 10 wooded
acre estate. Minutes from Ann
Arbor, 6 badroom, 4F/2H bath,
studies, timeless quality.

- $1,390,000. Elizabeth, Brien 734-

845-4444, 134-669-6989.
2700630 .

Dexter Executive 4 bedroom, 3.5
bath home, lightly #ved in, near
metro park. Cherry, granite, new
price, poputar neighborhood.

~$400,000. Margaret Delaney 734-
734-669-5912, i

395-0689,
2616145

E.Stadlum 'W.Stadium = GreenRd. Saline .Cheissa  Ypsllan! ~  Grasslaks
9716070 6650300

617-622-3787

" 2008-Ford F150-

m7,493 *
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See all our Ilstlngs and open housé_é at: Wwwrelnhartreaitors.com

HERlTAGE NEWSPAPERS CLASSIFIEDS
~ www.heritage.com
Phone'1-877-888-3202 -
Fax: 1-877-21-FAXUS

\

HERITAGE NEWSPAPERS CLASSIFIEDS
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www.heritage.com * Phone 1-877-888-3202 « Fax: 1-877-21-FAXUS
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| You want to bl.llld and deS|gn your own house but you have no idea how to choose the
right contractor. -

.. Anxious to get rid of those extra holiday pounds but not sure whlch fitness facility is your
cup of tea?
Planning to pop the questlon to that speclal woman but having trouble fi finding the rrght
diamond?
If so, this Consumer How-To Gulde is exactly what you‘ve. been Iookmg for. Inside, you'll
find information on more than ten specialties, ranging from selecting a pharmacist to choos-
ing a retirement community to understanding the modular home market.

contacting the advertisers listed. - »

In addition, you'll find information for expert asslstance in all of these areas and more by -

ZESIEGRT B NI RE O sl e T SRR T S B e S 2R L

RN B O KR

®

+ So, if you're Iook'ng for a place to work out, don't sweat it. Just check our l-low-To Guide

.Herztage Newspapers
The Saline Reporter

.  The Milan New&I,eader

The Chelaea stanharb }
T DEXTER LEADER .

- ENERORYSE
| I The . . . 7
 Ypsilanti Courief .-

. AMESKWILLAMSJR®
. President, Hesitage Newspépers - -
-jwilliams@heritage.com

~ HOWTOREACHUS
” ° The Saline Repoiter ~ =~ *
106 W. Michigan Ave., Saline, 48176 ok
‘ Offios: (734) 429-7380 ‘ Fax: (734) 420-3621 ~ !
Homie Delivery: (877) 837-1118 Dlsplavaerﬂsmg:WH%-mBO .

: CMMMMW[SMS&*W )
Clawﬁedl"a)ct734]284-2028 S

Podmuuumduldrm tr -
The Saline Reporter (USPS #608-040),
106 W, Michigan Ave., Saline, MI 48176

. 2= Periodical postage paid at Saline, MI 48176
-~ ISSN # 1524-3516

Office Nours: MondaymroughmdaySSOam to 5 p.m.
- World Wide Web: wunvheﬁtageoom

Rt I

The Salme Reporter is publlshed every Thursday by
~ Heritage Newspapers '
A Joumal Register Company Newspaper
o journalrgisiencom

How To...

(Fit Zone for Women/

-

/Brecon V/llage}

| Choose a Water Treatment System I 1
" (American Aqua/ |

‘Choose a Dance Studlo. |
I (Dancers, Edge @ Studio D" o

|| Effectively Lose \Xlelght. e e -9

—

Choose a Fltness Center - .7‘
. /Chelsea C ommunlty Hospltal Health
I & Wellness Center)

20 ||

17 I

‘Choose a Generator . ‘e c v e
| (Gainsiey Electric, Inc/ ’ ‘_“' o
1l Choose a Lease Vehlcle. T L
(Spirit Ford, Inc.) . o
‘Choose Newspaper Advertlsmg. ..
/Hentage Newspapers} .
|} Choose a Pharmamst. ce e .‘ s :_ .. 13 |
(Dexter Pharmacy) | ‘ -
Choose a Retlrement Commumty
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How to choose NEWSPAPER ADVERTISING

Top 1 0 reasons to advertise in a newspaper

lNewspapers reach the majority of aduits daily and on Sundays. B NeWspaper advertising can target specific geographic
W Higher-income-earning adults are more avid newspaper locations.

readers. B You can select advertising aitematives from preprint inserts to
. B Peopie with higher education are more likely to read newspa- full- or partial-page ads.

- pers. - | @ With short deadline newspaper advertising can be tailored‘
B People in higher-responsibility professicnai positions read for immediacy o o
newspapers more frequently than the average person. -] Newspapers are portabie and convenient

M Newspaper advertising can be targeted by section — and 8 Newspaper advertising builds business credibiiity and

-~

reader. e o . - momentum

. a' - Why Newspapers’ 2z

. Targeting .customers in a media-fragment-
ed marketplace is a continual chal- _
| lenge formany advertisers.

1 The abundance -of advertising
sources has qverwhelmed and-
divided consumer attention. This ¥
means media planners and buyers
need tha right tools to help them decide -
. on the best-allocation of advertising dollars. As adver-
 tisers strive for an effective media mix, they should know
there is one medium that.can deliver strength to advertis-
~ ing and marketing strategies. " immediate call-to-action responses. Whether it's a

The newspaper continues to be a powerful mediurn-r for - - . _preprint insert or tun-of- -paper advertising adjacent to -
reaching shoppers in the market for a broad range of products seiect editorial content, newspapers déliver the right message
‘and services. It is a portable and convenient source of advertis- to the%ight people at the right time. - -
ing jnformation — helping consumers.decide where to shop and *  |f newspapers combine frequency measures fér ROP and

| what to buy. The newspaper delivers custoniers unlike any other newspapers_preprints, they have 90 percent of adults who.use
+ medium every day, reaching an array of traditional and emerging one or.the other or in combmation —a powerfui paring

markets with unsurpassed adver-
tising impact. - |

Universal coverage. utility and
power ake . the driving forces
behind newspapers. And-that is.
:why they add value for advertrs-v
ers!

Newspapers- offer advertisers
‘alternatives to reach customérs —
new and potential — ‘with, effective -
‘messages for. long-term  awareness or

Opportunlties in Newspapers '~

| ROP Run of press advertising ‘means. an ad
placed on the pages of a newspaper.’ This best-
“knowh newspaper advertising option offers short
deadlines and proximity of editorial that enhances :
visibility. ' |
M Preprints: Preprinted inserts offer advertisers the
flexibility and control of creating and-printing adver-
tising that the newspaper distributes.
B Commercial printing: Newspapers ‘offer cus: per. o R SR
“tomers who need major printing the opportunity and W Newspaper‘ usage Is strong among ernerging markets e teens and
cost efficiency of using their presses to print cata- Hispanics. =~
logs, inserts and other commercial print needs. ‘M Customers for many products and services also are the heaviest news-
B Niche products/special seetions. Newspapers paper readers.
offer myriad opportunities where a special market- W The newspaper provides advertisers with unique targeting opportunities

" ‘place is created to help In targeting an advertiser's~  m The newspaper is the most-used advertising source for various store
best prospects. These products may be inserted . categories.
into the newspaper or may be. distributed In other g Newspaper Web sites are highly rated for being useful and informative.
ways needed to best attract the niche audience. , ) SOURCE: National Newspapers Association
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| recreational- -type classes offered at community parks |
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How to choose a DANCE STUDIO

| Are you ready to dance? Maybe you’ve seen the latest moves
on “Dancing with the Stars” or other popular shows. Get ready for
the experience of a lifetime! But, before you put on your dancin’
shoes, consider the following when choosmg your studlo' |

What is the atmosphere
and environment ot the

studio?

~First, search Web sites and phone books to obtain
general information about the studio. Then call and .
arrange a visit. Are the classes fitness based,; inspiring
and enriching? Arrive early so you can meet the teach- A
ers. s the studio clean, light and &iry? Does the studio -
“have mirrors, bars and a good sound system? The
floots should be “Mariey” or wood, but never concrete. '
Is the staff eager, friendly and accommodating?

- How do the teachers »
interact with the students?

Are students encouraged in a positive manner? Are o
they taught to uriderstand music? Does the teacher
| emphasize individual creativity along with learning in a

team environment? Are. the students’ dancing for

-enjoyment and freedom of expression? Is dance ter- -
minology used? Are the students wearing proper
‘ dance attire? Are combination classes offered? (This
| is a’'great way to expose your child to. a variety of

- dance styles!)-Does the school host dance camps and
workshops?

“ ‘.A'> ' . 8
. .. S .‘" - 1,‘“.“_ ,-"‘“ .
Inquire about the cost of e

tuition. RIS o
_ Many people ook for the Ieast expensive classes R o |
without comparing the *quality of programs. Most. - = ° .

and recreation facilities are introductory classes at “
best. They may cost less than private dance chool ,A
classes, but are usually taught by:less experienced--  °
instructors. Also, consider the experience, trainingand.....
,background of the facuity.

Inspiration and -Motlvatuon*
- are key. |

- Choose a school that inspires and motivates your
child with a strong emphasis on learning proper tech-
~ nique. The most important aspect is’how the class fits
with the needs of your child. Dancer's Edge focuses
on developing self-confidence.and discipline througha- - -
positive and fun learning environment! We can’t wait
to dance with you! . B




IS

T

Our lnstructors are quahﬁed UofM graduates and ddncers 2

R o ¢ ‘ . :

. . N .

Phoos by Déve (ox

A424.2626

" 3045 Broad St., Dexter * 734.42 ’
L DextersDancersEdge@yahoo com
wwwDextersDancersEdge com

[ - »
. . -

o Make-up classes available for vacations! .- .

3
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Fitness Center

Gettlng the most out of a tltneee center depends in large part on picking the right center In the tlret place. And that meane the.one
-rtght for you. Do you need an experienced personal trainer to help you exercise safely and etfectively? Are-you looking for a body-
builder's gym where you can get inspiration and support to keep pumptng iron? Or do you prefer a relaxed atmosphere where you
can soclalize after a class with other members? Chotcee abound, from chain outlets to locally owned centers, from small centers to
mammoth ones, from upscale operations to more temlly-trlendly places, from single gender to co-educatlonat facllities. Before |o|n-
Ing a fithess . taclllty, 80 you don’t regret It In a month conelder the tollowtng ‘ \

Location, Location, Location

Convenience counts a great deal, fitness experts say. Just fike real eetate.

‘the location of your prospective fitness center should be convenient, either to

your workplace or to home. The easler it is fot you to get to a center, the more

~ likely you are to use it. Finding a fitness center close to your place of employ-
ment can afford you the opportunity to exercise before or after work, or during
lunch if time permits, if you hope to get the whole family actlve. choose a cen--‘

ter near your home. _ <,

Aﬁordabmty -

The cost of working out varies with-amenities, popularlty and sometimes by"

franchise. Some also might require joining. fees or‘extra charge for speclalty
classes. Compare centers' fees and what you're getting for your money. Pick
a place that's within your budget. Otherwise, if the membership fee puts a

~strain on your flnances. you Il soon have an excuse to drop out.

1 Personal Interests

" Perhaps you have favorite fitness activlties you enjoy or want ta try, such as -
swimming, cycling, or yoga — a set of exercises focusing on strengthening and .

stretching the body. Maybe you are. intérested in hiring a personal trainer. An

"exercise program that works for one person may not work for another. A per-

sonal trainer will develop the most effective program for you based on your fit-

. ness evaluation results and personal goals. Find out if the cénter has the nec-

essary services, facllttles or equipment.

Facllitles = -

- Check out the exercise equlprnent, lecker rooms and showers. Are they g
clean, or do they ook fike they need sanitized? This goes for the steam room

| orwhiflpool, as well. Cleahliness defines the ownership and the membership.

: Is the equlpment up-to-date and welt malntalnéd or aré the benches ripped

cari help yo! ore” -

- than work out efﬂclentty A gcod per- o

sonal tralner can help you achieve

goals‘specific to you and your needs.

Many fithess centers offer a guest

pass. Take advantage of it for oppor-
tunity to assess the atmosphere.

and taped back together‘? Are there enough machines to accommodate fithess
center members even during peak training hours, or does circuit training
include 20-mlnute breaks between each exercise while you walt in line?

»

Staffingg

~ «Fitness centers tend to be better staffed with people who can help you use

equipment properly. and answer your questions nowadays. Personal trainers
may be on hand o glve you Individualized instruction and guldance They are.
also a major source of motivation and encouragement. Ask about staffing.
What kinds of help and how much one-on-one attention do staff members pro-
vide? What credentials and certifications do they have? Quallﬂed staff'and

“trainers can help you do more than work out efﬂclently They can also. help you
_reach goals speciﬂc to you and your needs |

CIasses

Fitness clubs and gyms offer a number of aerobic classes, including spln-
ning, step, high- and low-impact aerobics, or kick-boxing. If you prefer exer-
cising in a class setting, then you'll want to make“sure the class selection

‘meets your needs and interests. Ask what qualifications, lncludlng certifica-

tions, instructors have. Ask to be allowed to attend one claes session for free,.

.or at least to observe one. Would you be at ease here? Notice if the. Instructor

pays attention to pedple of all levels of abllity and makes everyone feel com-
fortable. Does he or she make the class fun and motivating? Look at which‘,

each facility offers, and what, it any, additional costs are involved.

Two-thirds- of people who join fitness centers stop qolng in the first six
months, according to ,the Intemational Health, Racquet and Sportsclub

 Assoclation. Some, of course, may decide to pursue fitness another way, such

as working out at home or outdoors. Many, however, just drop out of pursuing

physical fitness aftogether. -if fitness is important to you; and you follow some - -

of the guidelines offered here for chooelng a ﬂtneee center, you’ﬂ béoet the )
odds you'll stick with a fitness program 2 -

L3
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J OIN before February 16 2007 and recelve a |

’_,,i | WAIVED Enrollment Fee'

. Asa member you W111 en_]oy
. Comprehenswe Fltness Assessment |
~  Resistance and Cardio Equlpment
. #25-yard Lap Pool / Warm Water Therapy Pool .
*» Over 60 free weekly group land and water exermse classes including Yoga and Pllates
» Indoor Walk and Jog Track B o -
'« Locker Rooms with towel serV1ce, steam, sauna, and wh1rlpool
» And much much 'more! - °- |

Also avallable Massage Therapy, Personal Trammg, Foundations Welght Management
Programs and Nutrition Counsehng' e

,o

| Stop m for a tour and a guest pass’ DS

~ Visitus on the web at:
www.ehelseawellness.org

: e " or call us at 734-475-4100 for more mformatlon o .
D 14800 East Old US 12 on the Chelsea Commumtv Hospztal Campus

ERR
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Amerlcans are gettlng fatter. We're putllng on lhe pounds atan alarmlngly rapld rate..And we’re sa,crlllclng our health for
the sake of supersize portions, biggle drinks, and two-for-one value meals, obesity researchers say. '

More than 60% of U.S. adults are either overweight or obese, according to the Centers for Disease Control and Prevention
(CDC). While the number of overwelght people has been slowly cllmblng since the 1980s, the number of obese sdults has
nearly doubled slnoe then. y | '

£ . . R

The llrst step fo weight loss is setting a reallstic goal. By using a BM|
’ chart and consulting with your heallh-cere provlder, you can- determlne
| what is a healthy weight for you.

Studies show that you can improve your health with ]ust a smaII amount
of weight loss. -
~ Physical activity in comblnatlon wlth reduced calorie consumption can-
~Téad to the 5-10% weight loss necessary to achieve remission of the cbe-
* | sity-associated complications. Even these moderate weight losses can -
improve blood pressure and help control diabetes and hlgh cholesterol in
obese or overweight adults.
 To reach your goal safely, plan to lose weight gredually A weight loss of

1/2 to 2 pounds a week is usually safe, gccording to the Dietary Guidelines
for Americans. This can be achieved by decreasing the calories eaten or
increasing the calories used by 250 to 1,000 calories per day, depending
on current calorie intake. (Some people. with serious heaith problems due
to obesity may lose weight more rapidly under a doctor’'s supervision.) If -
you plan to lose more than 15-20 pounds, have any health problems, or
take medication on a regular basis, a doctor should evaluate you before
you begin a weight-loss program. .

'change Eatlng I-Iablts

\ Dieting may conjure up visions of eating little but lettuce and sprouls -
' but you can enjoy all foods as part of a heaithy diet as long-as you don'’t |
~» " .| overdd it on fat (especially saturated fat), protein, sugars,.and alcohol. To
- . be successful at losing weight, you need to change your Ilfestyle not Just .

- go on a diet, experts say.

Limit portion sizes, especlally of foods hlgh in calories, such as cookles.
-, - | = cakes and other sweets; french fries; and fats, oils and spreads. Reducing -
S dietary fat alone - without reducing calories - will not produce weight loss.
Use the Food Guide Pyramid, developed by the U.S. Department of
. Agricuiture and the Departmient of Health and Human Services, to help you
choose a healthful assortment of foods that includes vegetables, frults,
~| grains (especially wholé gralns), fat-free milk, and fish, lean meat, poultry, -
.. .}~ or beans. Choose foods naturally high In fiber, such as fruits, vegetables, pyam

. .| legumes (such as beans and lentils), and whole grains. The high fiber con- -
tent of many of these foods may help you to fee} fall with lewer calories. .

Inorease Physical Activity

- ‘Most héalth experls recommend a cotmbination of a reduced-calorie diet

. and Increased physical activity for waelght loss. Most adults should get at
| least 30 minutes and children shouid get 60 minutes of moderate pﬁysical
~ activity on most, and preferably all, days ‘of the week. **
. : “In addition to helping to control weight, physical activity decreases the
* - | risk of dying from coronary heart disease and reduces the risk of develop-
_ ing diabetes, hypertension and colon cancer. Researchers also have found

that dally physical activity may help a person lose welght by partially less- -

. A st YR - S m
| " ease cers. In addmon, i Bm“ an o heart d
3 ening the slow-down In metabolism that occurs during weight loss. try to get rid of the excess waste producl.sh 33 protein and fat, called kxes

- Exercise does not have to be strenuous to be beneficial. And some stud- A'buildup of ketones in the biood (called ketosis) can
: ca body ro-
les show that short sessions of exercise several times a day are just as  duce high levels of uric acid, whlch is a risk factgr for go;‘l.(.atgglnful s\:?eﬁlng
effective at burning calories and improving health as one long session. . . of the joints) and kidney stones. Ketosis can be especially risky for-people *

To lose weight and to madintain a healthy weight after weight loss, many  with diabetes because it can speed i
adults will likely need'to do more than 30 minutes. of moderate physlcal ease. P the progresslon of diabetic renal dis

activity dally. _ o v ’ | o

~
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How to ohoose a

Water Treatment Systems Offer a Way to .
Solve Pot’entral Problems and Concerns ‘

Mlllrons of people are becoming awaré of the mspread problem of water pollution and its effact on the environment. ‘
Some would say that if the water looks clean and has no odor, it is safe to drink. Not only are the taste, color and odor impor-
.tant items, there mayaiso be thingsthat we cannot see. Water treatment systenis offer a way to soive these potential problems and concerns.
There are many varieties of water treatment system appliances that eondition your water. There are Mahnual, Automatic (Electric or Metered)
and Demand Initiated Regeneration (DIR) (Non-Electric) models available, as well as single and twin resin tanks styles for whole house or point-
of-entry (POE) applrcations There are also systems to address drinking water quality concerns. The proper application of water trgatment equip-

ment requires an individual analysrs of your household water and proper sizing of equipment Most water treatment equipment requtres a tralned‘

professlonal to install and to service.

GOOD NEWS There are a number of optrons avallable for improving, your water

,A L Whole House condmoning Systems. IR

PH Neutralizers: Controts the etfect pH to stop the corroslve action and”
deterioration in water piping systems.by neutralizing-the acidity and free car-
bon-dioxide in the water that eats away at your plumbing, potentially causing
elevated levels of copper and lead in your water. Neutralization eliminates the
blue-green stain on fixtures in copper piping systems and damage to metal ftt-
- tings in some plastic piping systems.

'Iron, Suspended (Ferrtc) and Dtssolved (Ferrous). These types of filters will

- Whole House and Drmking Water Systems. - !

'Reverse Osmosis (RO Systeme) RO systems are reoommended by the
~ Centers for Disease Control as one of the most effective ways of protectihg

| residential drinking water. They utilize a semi-permeable membrane to reduce

contamlnants When water Is forced against the membrane, a portion of it
passes through, while impurities are left behind and ‘carried ‘away. When
choosing an RO system, look for a unit with a high recovery rate (recovery rate
= amount of water produced divided by amount of water used). Generally, a

" rate of 25%.is considered efficient. Certain systems also employ a membrane

?

rinse feature that cleans the membrane with the clean water producéd by the:
systern to prolong its life and ensure that it contlnues to produce only the best
quality water. -

'Distiilation Systems: Distillation systems boll water to reduce contami-

nants, and then.condense the steam that results and collect the water in a stor- -

- age'tank, Since certain substances don't vaporize, they don’t rlse with the -

..

Be sure that the system you choose is third- party certified by NSF
International or the Water Quatlty Association (WQA). Remember that dis-
playing the WQA logo may only signify that the company is a member of the
Water Quality Association, not that its products are valldated 1n addltlon just:
because a product is NSF certified T
against some contaminants does not §
mean it protects you against all of them. §
-Check to see that the system you
choose is specifically certified to reduce
- the contaminants from &hich you wish
to protect your Tamiily. Also, be wary of
systems that carry only the NSF “com-.

o *he Importance of Choostng certtfted Products.

eliminate the orange or brown statntng of your fixtures and clothtng as wetl as
the build up in your plping. = . _

Water Softeners: Hardness In water causes scaling ln plpes, water
heaters, and appliances. It can also dull clothing colors, cause spotting on.
dishes, glassware, plumbing fixtures and can irritate the. skin. *The US

" Geological Survey reports that an estlmated 85 percent of homes in thls coun- ’
Iron Fliters: Greensand and Aeration type Iron Filtere remove both forms of‘ '

try have ha,rd water. L . e

_\-

steam. These units operate tndependently from a home's plumblng and are
generally placed at the point of water use. Distillers can use a lotof energy.
may radiate heat afid must be cleaned regulariy. :

Carbon Fliters:-Activated carbon can reduce chlorine, VOCs. tastes, 6dors
and, in some cases, lead. Carbon filters are available in a wide variety of sizes
and styles, from small units that can.be attached to the end of a faucet to in-
line systems that must be connected to a home's plumbing. Filter cartridges
must be changed regularly to ensure optimum contaminant reduction. Some
systems eliminate guesswork by alerting you when a filter change Is necessary.

Ultraviolet: Systems (UV): UV systems destroy microorganismns by expos- - :
ing them to: intense ultraviolet light. Since they disinfect water rather than
+ remove contaminants, UV systems are usually installed with other filters. They
are ineffective in water that's’ cloudy, however, and constantly use electricity.
Bulbs must bé changed regutarty for the systems to tunctton propertly. .

L

ponent" certification, which indicates that only a single componenit of the sys-‘ ‘

tem is certified and may not reflect overall system capabilities. . |
Buying water treatment equipment is an Investment that add: to and pro-
tects the value of your home and the environment.'Water is a very important -
o . aspect of your heaith. A quality unit is
not a disposable, so consideration of
the unit efficiency, unit lorigevity, rep-
| utable professional dealer, and reliable
/ 8ervice are critical factors in shopping
for your water treatment conditioners.

supplies should be readily available.

- Avallable maintenance information and |
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ly.

If you're like most people picking
up prescriptions or over-the-counter
medications you chose a pharmacy, -
not a pharmacist. - While conven-
ience, hours of operation; store
location, product and service offer-

ings.and parking are all things to -

consider, your pharmacist Is a very
important part of your healthcare
team and should be chosen careful-

S

When ploklng up prescriptions,’
over-the-counter medications and

| simply between doctor visits, your. .

pharmaclst can be an important

“resource for you. This is especially

true-if you are starting new medica-

. tions, using multiple prescription

and/or over-the-counter (OTC) med-

~ lcations or need help with products -

such as blood glucose meters, asth-
ma inhalers, or other speolai care -
items.

WHAT TO LOOK
FORINA
PHARMACIST

- -Your pharmacist should be helpful

and available when you have ques-
tions about medication. He or she:
should be able to explain new med-

~ lcations, dosing instructions, drug

interactions (bétween prescription

~-and non-presgription medications .
~and supplements) and potential side

effects

Find out If your pharmaoisf has

speclai training suited to your

healthcare needs. All pharmacists

. have to complete continuing educa-

tion credits fo retain their license,
some complete training in areas
such as diabetes management,
asthma- control and pain manage-
nent.

Your pharmeclst should be eon-
cerned about your family's overall

‘healith by watching for-drug interac- -
tions, asking about side effects, rec- .
may provide free

ommending vitamin supplements .
that should be added or stopped,
while taking the medication and
making sure the patient is compliant
with the physician s doslng instruc-

- tiOﬂS

- tions, offering yqu a store

.. Ing credit card informa-

" cy has-any spécial serv-
. lces that they can offer. .

_able to demonstrate the

- testing and -

“ .bone density or dia=

If your current pharmacist does
not take the necessary time to meet
your needs or to make sure that
you.understand your medications,
visit other pharmacies to find the
pharmacist whq best meets your

‘needs.

- WHAT TO LOOK
FORIN A |

'PHARMACY

First and foremost your pharmacy
should have a pharmacist who -
wants to be a partner in improving
your health and well-being. Make
sure there’s a pharmacist on staff
who you are comfortable with and -

‘who is easy to talk to. The pharma-
cy staff should show concern and be

able to explain what you need to
know, as a consumer, about pre-
* scriptioh medications, non-prescrip-.

tion medications end vitam“ln supple- -

ments.

Most people teking idioations:
visit a pharmacy monthly-and should
consider several factors when

. choosing a pharmacy to patronize.

" Convenience Is ah important
issue.  With all of the time pressures
people feel these days, the pharma-

¢y should be conveniently: Iocated ‘

and have ample parking.
Other conveniences may 38
include the ability to-mall
or deliver your prescrip-
charge account or,keep-
tion on file. .

~ Find.out if the pharme-.

Many-pharmacies have
staff avallable who are -

use of blood glucose
meters and asthma
inhalers. They also * ..
blood pressure

monthly clinics
for cholesterol,

betes screening. Some -

pharmacies even offer deiivery serv-
ice within a certain area.

If you have diabetes, finding a
pharmacy who can demonstrate
several glucose monitors to find
which one works best for you can
make testing your blood sugar easi-
er. Some pharmacies &1so have the
ability to "download® the readings

_off of your diabetes monitor and

- print them out for you. This will help
both you and your doctor controt

. your diabetes. Ask if the pharmacy
can measure your "ALC" level to
check your Iong-term glucose con-
trol.

Some ph'arrnecie's have the abillty

to packagg your prescription so that’

dosing is easy — for Instance, blister

" packaging allows you to see what
you need to take at a certain time of
day every day and to know whether
you have taken the dose or not.

‘Look for a phan'nacy that offers a
~ privaté coungeling area so you can
~ask personal questions without

being overheard. Other conven-

iences that should be taken into .

account include a toll-free phone
. number to use if you live out-of- -
- town or are on vacation, an after-
hours messaging system and an

_John A, Smith .

" some key questions to ask.when -\
choosing a pharmacist:

» Does the pharmacist tell you about each new medication
‘and explain special instructions such as ‘héw and when to
take the medication, what you cannot take with the prescrip- -

~ tion medication because of drug interactions and what side

effects you may experience? .

¢ * Does the pharmacist have special training in areas such as

g dlabetes care, pain. management, or asthma control?

- ¢ Does the pharmacist show conoern for your and your fami- :

ly's health?
* Does the pharmacist recommend vitamlns or supplements

to take or tell you which ones you should not take, with your 89

prescriptions?

emergency number that yau can
» use when the store Is closed. -

- Qrdering refills over the Internet Is
- something new that many progres-
" 'sive pharmacies naw offer. Many
times, you can look up health infor-
mation on the pharmacies’ Web
sites as well.

.Of course, It is very Iimportant that
.your-pharmacy accept your insur-
ance so that you don't have to pay
for it out-of-pocket and wait for
“reimbursement. . -

it's a good Idea to get-all your pre-
scriptions filled at a single pharma- .
cy. The pharmacy keeps a complete
medication profile on you. These -
profiles record all prescription med-

* lcations that you are taking, health

problems, and drug allergies that-
you have told your pharmaoist

- about. By goingto one pharmacy, |

your pharmacist will be able to con-
tinuously update your patient profile
- making sure all the information is
accurate. This will help avoid poten- .

- tial drug interaotions.

Wlth a little effort you shouid be
able to find a pharmacist, and a

pharmacy that wili-be your partner . |
« i your goal living a healthful life. - -

4
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- ‘_ helping matchavehicle group our needs o

) Know the terms

\ e

To lease or to buy? That’s the choice you face when mulling over makes and models and decid-
ing which car deal best meets your needs. Leasing a car is not the same as buying-one. When you
- buy, you own the car. When you lease, you pay to drive someone else’s vehicle. Leasing can
.involve lower monthly payments than a loan. However, at lease end, you will have no ownorshlp

or equlty in the car. Many dealers and other lessors offer vehicle leases.

| lf you’re thinking of leasmg, .
the FTC offers these shopping tips:

Selection process

1. Shop as if you're buying a car. To help narrow your choic-
es to a vehicle that's right for your needs, answer the folow-

~ ing questions.
| * How many miles a year do 1 think Im gorng to put on this
- vehicle? (i.e. 15, ,000 miles/year).

* How much time, on average, per day, wilf you be spending
in‘the vehicle? (ie. three hours) -~

* What type of driving will the vehicle be used for? (i e. 60%
- city, 30% highway, 10% off-road)

* Write down the budget numbers you came up with (ie

~ $5, 000 down with a max of $350 per month o\ier three
Sl years) o
. » Write down all the reasons that you want and need this -

vehicle. The Ionger the list, the better.

‘Now underiine the most important pounts In other words, if

one of your key uses is carpoolmg the children, then cross

~ out sports coupes because these vehicles are desigrred as

two-seaters. This elinfination process is very effeotive in

2. Learn the language of Ieasing L
* In a closed-end lease, you return the car at the end of the
lease and “walk away,” but you're still usually responsiblefor

1" certain end-of-lease charges. such as excess mileage, wear
| - and tear and disposition.

| *in an open-end lease, you pay the difference between the‘

. {.-value stated in your contract and the Iessors appraised

value at the end of the lease.

I+ *~Lease mception fees are payments you must make when

the lease starts, and may include a down payment, security
deposit, atquisition fee, first month’s payment, taxes and*

title fees. Ask for a list of all charges due at lease inception.
You may be able to negotiate some or all of the terms.

- charges like service contracts and

* The capftalized cost is the
prrce of the car for leasing pur- '
poses plus taxes and extra

registration fees.
* The capitalized cost reduction i is similar
to a down payment If you're trading ina
“car, make sure the deaier applies the trade-
in value to the price your lease is based on.,
The trade-in credit may. reduce your down |
payment or monthfy payments o

Negotiation items : .
3. Negotiate all the lease terms, inciuding the |
priée of the vehicle. Lowering the lease price will help | reduce
your monthly payments Get all the terms In wrlting

End-of-iease = |
4, Ask whether extra charges will be assessed for excessnve

. miieage. wear and tear, disposition and early ‘termination,

" and find out the amount of these charges Most leases allow
_you to drive 12,000 to 15,000 a Vear; if you put on more -

o miles, -expect a charge of 10 to 25 cents for each additional .

‘mile. You may think the ding in the door or coffee stains on
the upholstery are normal wear and tear; to the lessor, it may
be significant damage.’ Check out penalties for an early
retum; expect to pay a substantial charge if you give the car,
up before the end of your lease.

Gap Insurance . :
5. Make sure the manufacturers warranty covers the entire

léase_term.and the number of miles you're likely to ‘drive.
Consider “gap insurance” to cover the ditference — some-
times thousands of dollars — between what you owe on'the
lease and what the car is worth if it's stolen or totaled inan

| accfdent
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IT’S HEREI!! N
2001 Ford Edgo FWD SE

36 L V8, auto aﬂoyv-heela.convarslongroup premium 6 - o
Wem% RR-cargo managemeht system, roof rails.  $2, 495 Due at inoeptldn . STK. #8609 "See dealer for detalls.
m

- TAKE THE FUSION CIMZLENGE’!I

1\ .- - - - 2007 Ford Fusion SE14 |
T | 24 Month Red Carpet Lease o
S - 184 mo
1 B R ' R 5 speed auto., power windows, power locks, & - . ‘
- control, power moonroof, ABS, CO elloy wheels. $1,405 Due at inception » STK. #8347
2007 Ford l'-'Ive Hundred FWD SEL . R :
3.0L 4V V6, 6 speed auto., ABS,; premium sound. : g
int. pomrpaekage int, convenience package.’ »
" BUY FOR ONLY
’ #*
AFTER s-s.masams B  _STOCK #8183 __ See dealer for details.
W . )
*Prices olighvle, Photos sre for Bustration purposne nmnadu?mmmm et .
N .{. | '"m..s?..ﬁ’a‘f.’;%"" mm‘m 1o.womwwmm miles axtre. Programs dubject tachange. - - - -
’ o | memmwmmwmmmcmumwmmumwm :
. ' mmm&mmmm S o . ; . S :
R SRS LRI LTI SO S 4y 2 H’ TEE & f
S : 1994 FOROF-150 | 1998 CHEVY ASTRO VAN ... . $2.995
S 1995 ECONOLINE CONVERSION VAN 1990 INTERNATIONAL BUS . . $4.945
. S 2001 FORD FOCUS ZX3 2003 FORD TAURUS St
| G 2002 SATURN SL 4 DR B e
L) ) .

S (134) 529-5521 Toll Free (817)83-3"3"'
. __Us-23.& M50 JUNCTION- DUNDEE, M
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The top ﬁve thmgs
you should know...

1. Find out what retirement communities are located In the
area where you or your relatlve(s) prefer ta Jive. _
2. Interview key staff, including marketing, dietary, ’house- g

‘3. Tour the property to assess the ilvlng conditlons, safety

4. Become informed about servlces, amenltles and continu-

" ture and Jocation. It is also good to check the Web site of each
area retiroment community The Web site will provide key infor- =~

keeping, security and traneportatlon managers, and directors,
to name a few. .

features and handicap accessibllity
um of care. ..

5. Communicate: with the resldente, their familles and frlends.‘
Plan an ovemlght stay at the facllity.

The first thing to llnd out what retirement communitles are locat-

| edinthe area where you or your relative(s) prefer to live. Proximity \\‘ ,‘:i i
) to hospitals, doctors, pharmacies, malls/stores is important. ;

‘L‘

h-u

. It Is a good 1dea to. ride around to the various retirement com-
munities to get your first impression of the appearance, architecs

\.

.’x. A

mation about the services that are offered and the accommoda-

tions.
- Other pertinent information may bé obtained trom the state Department of Communlty Health licensing and survey reports This inlcrmation may be obtained

via the Internet, at the_state Department of Community Health or at any retirement community that has a licensed nursing wing or assisted living unit. The Dunn

and Bradstreet Financial rating, the State Nursing:Home Assodlation, the Better Business Bureau and Long-Term -Care Ombudsman are four addltlonal agen-,
cies. where retlrement community stability and historical information may be obtalned S . |

*

Interview with key staff - PR | SR S .
' Call for an appointment and meet the staff. Each retirement communlty ls run by an executive director and managers of multiple departments These include
‘nursing, marketing, dietary, housekeeping, laundry. social services, recreatiohal activities, malntenance of the physlcal plant and the grounds, security, business

1 and transportationg

Make an appolntment with the director of marketlng or the admissions coordlnator

" The marketing director will show you around the property and introduce you to the staff and management who wlll answer any questions you may have. Itis™
' |mportant to assess the length of employment of the executive dlrector and key managers thelr educational credentials, experience and ||censes *

L]
! ) B ‘-D‘

-

| Tour property, accommodations B PR e

A tour of the retirement communlty Is imperative to- assess the types and slzes of apartments and rooms assoclated wlth each level of care. Safety features;

' emergency response equipment and handicap accessibllity are important teatures of the tour. The tour allows a potential resident to evaluate the sizé or space -

needed for.their furnishings, theclosets and storage space p .
| The cleanliness mayalso be assessed on the tour Staif-resident interaction soclai activities and residents appearahoes mayalso be cbserved o

Q

1 Become inforrned about services, etc.

Dunng the initial and follow-up interviews and tour, it is vital to be informed dbout the amehities, services and lavels of care that are provided and lncluded n -

the admission contract. It is imperative that a potential resident-be advised apout whether the retirement community is a buy-in or lease arrangement, the price, | :

refund policy, pet policy, etc. All amenities such as meals, housekeeping and Iaundry/linen service, telephone, cable television, transportation and social activ-
ities should be explained.  ° -
- A full service, multi-level continuum-ot-care retlrement cornmunity offers levels of care that range from independenu[yiig in villas and apartments, to assist-

ed living or personal care to skilled nursing care. It i’ preferabie to move into a retirement commufiity where a resident may “age in place” and not have to relo-

cate to another property or facility if they.should have changes in their condition or require personal assistance or nursing care. .
The social or recreational activity program should be assessed when making the decision about youe future lifestyle. An activities or social calendar should. be
avallable for you to Study. A varied program of activities offering mental or sensory stimulating activities, physical activltles and cultural entertainment shéuld be

'Included so that a resident has multiple daily options and may be as active as they choose to be.

- Examples of bopular activities include bridge and cther card games, movies, bingo, aerobic exercise classes, exercise equipment for individual or,group use,

birthday parties, special theme parties and seasonal or holiday celebrations.
Also, outings with provided transportation that include tours of the area, lunches at local restaurants and trips to cultural events should be included in the soclal

" calendar. Arts and crafts classes should bé avallable for those who enjoy creative pursuits. .

A transportation program should be provided to ensure transportation to doctor’s appointments and other essentiai pickups, dellveries or personal trans- R ‘
portation to shop, obtain medications and other essentlals since many senior c;tizans choose to stop driving. : -

o
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Creating Communities... _
, Changing Lives 18
© . An E@iang'elicalvﬁomes of Michigan Reﬁrexﬁent Community PR
- -+ Call for apersonal |
| . -tour today! ol
734-420-1155 |
. ~ 200 Brecon Dr. I TR
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How to choose a GENERATOR

g e oo s -
AAEY 3a e W et Chw - v e e e e el

Generators are an aﬁordable way to ensure that your air conditioner, Ilghts, home oiﬂce tt
equlpment, securlty system, well pump, furnace, refrigerator, computer and other
appliances are operating when you need them. .

Slnce flnding the right one can be confuslng, the following Informatlon may be of help
. What will surely help, though, is seeking the expert advice of a reputable,
established power equipment dealer who sells and services portable and permanent°

or standby, generators. o o

Portable Generators

These generators are moblle, gasoline fueled, and started
manually.

They can power the necessary household ltems in case of a.
power outage, and can cost anywhere from $500 to $1,500. The
wattage- is typicafly 4,000-10,000 watts. A Manual Power

" Transfer System Is an important accessory to complement a
portable generator by providing a means to quickly and easily-n

L

Permanent

. These generators are: permanently installed outside your
~_home or office by a licensed electrician; connected directly to a
natural gas or propane fuel supply; and able to sense a
:power disruption and automatically start and shut off when

- é -
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Selecting the right standby generator for your power needs can
be. tricky. A’ generator system should be within your budget,
' power the tools and applignces you have selected in the event of

a power outage, and' include features and BRI,
benefits deslgned to accommodate your ; ey
.heeds. |
" Step 1: Establish yourt budget - Generator
~_system costs vary depending on whether you
are interested in.a portable standby system or :
a permanently .installed standby system. A
portable generator setup will cost $500 to °
- $1,500 depending upon wattage and addition- ;.
{ al features Permanently installed systems '
run up to $10,000, but providé a levs of per-
formance and conveniénce that is critical for
some home and small-business owners:.

Step 2: Determine yolr wattdge require-
ments — Generally, most homes -need

- between 5,000-7,500 watts to power essential
- items during a power outage. Our Ask the
Expert tool can provide you with the wattage

Generators .

f;_‘,s,accldental electrlcal shoc g
¢ Choose the appropriate exten-» :
gion cord for the tool or appli-

. ance. Large gauge three-
wire/three prong cords ‘should

beused when using an appli-
ante or tool at a considerable

~ distance from the generator.

connect to your home’s electrlcal system, ellminatlng the need to
use extension cords.
A Manual Power Transfer System Is a must if you plan to oper- :

“ate your central air-conditioning, water heater: or furnace units,

since these items are hard-wired directly into your home's elec-
trical system. These systems typically range from $300 to $400
and should be'installed by a licensed electrician. | ’

.
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power is interrupted. - ' >
These units. are generally priced around $5 000 to $10,000

installed, and the wattage range is usually 5, 000-20 000 for res-

idenﬁaluse | |

: i
L4 LB

Selectrng a Generator ERNE

you need for what you specifically want to run in your home
Step 3: Select appropriate features — Generators come with
many adciitional features that can make owning and operating
your system more conveniént, including: .
.« Wheel Kit: Makes the generator easier to
move around.
‘¢ Run Time:. The size of the gasollne tank

| run'ona single tank of gas. -
e Automatic Voltage Fiegulation This main-

~ sensitive electronic equipment (such as com-

. puters) from power fluctuations.

* Fuel Capadity Outlet: An outlet built into
your generator systerm, which allows you to.
‘draw all of the generators’ wattage capaoity
for one application.

* Electric:Start: Assisted by battery. power,
--an electric-start will provide starting power to -
. the engine without having to pull a starter
“ rope. | » ‘

r 4

determine the amount of time a generatorcan’ |

tains proper generator, voltage, protecting |
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